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GIRLS JUST WANT TO HAVE FUN...
. . at She Got Bike!
someone who’ll fall back with you, looking out for you.”
It’s that unique combination of supporting women while
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Lifestrength Physical Therapy of Towson, the event’s lead
sponsor, offered tips on preventing injury.   Finally, yoga
instructor Bryan Hantman wrapped up with “She Got Zen,” a
set of yoga postures to help offset long hours on the bike.  
One of the most popular activities, beyond the rides of
By: Susan Glenn
On a beautiful fall day last month, almost 500 women
cyclists fanned out through the Baltimore
County countryside to share the joy of cy-
cling at the annual She Got Bike! festival.  
Zooming down country roads and strug-
gling up hills bordered by historic church-
es, horse farms, and cornﬁelds, women
cyclists of every ﬁtness level alternately
blessed and cursed the event organizers for
the challenge to ride 14, 25, 46, or 62 miles
in a single day.
Now in its third year, She Got Bike! A 
Festival of Women’s Cycling (SGB) is one
of the few women’s-only cycling exposi-
tions in the country and the only one on the
east coast according to SGB co-founder,
Susan Olson.  
According to Olson, the idea for SGB
was born when Mt. Washington Bike Shop
co-owners Katie Gore and Joe Traill asked
Olson and fellow cyclists Susan Miltenberger, Dian Miller,
and Margaret Hartka:  “How can we interest more women in
cycling?  How do we remind them of its sheer joy and free-
dom, as well as the ﬁtness beneﬁts?”
 The ﬁve women, all avid cyclists and competitive racers,
readily agreed that a women’s-only event was the key.  Says
Gore, “I know it sounds odd, but riding with [other] women
is both competitive and nurturing.  Riding with guys is just a
totally different atmosphere.”  
Miller agrees.  “When you’re riding with guys and you
fall behind, they just ride on.  But with women, there’s always

challenging them to ride harder, farther, and better (or to just
ride at all) that inspired these busy professional women and
their committed core of volunteers to dedicate thousands of
hours to launching SGB.  (SGB has ﬁled for non-proﬁt status
and all proceeds for the event go toward the
succeeding year’s SGB.)
In its ﬁrst year, SGB attracted 80 hearty
souls who rode in a bone-chilling drizzle.  With
better weather last year, 261 turned out.   Of
those, 39% were 40 to 49 years old, suggesting
that cycling may hold special appeal for wom-
en in that age range.  Many of the women pres-
ent at this year’s SGB remarked that cycling
helps them through stressful times and provides
an almost meditative calm.  Says local teacher
Susan Benjamin, “It’s really cyclotherapy.”  
Set in Oregon Ridge Park, SGB is de-
signed to be more than just an organized set
of rides.  The goal is to become a “one-stop
resource for women’s cycling [at all levels]
in the Baltimore region.”  So this year’s rides
were followed, not only by the usual high-
carb recovery lunch, but by clinics and exhibits to answer
every conceivable question about cycling.  And, while other
organized rides boast similar post-ride activities, SGB’s were
tailored to women’s speciﬁc cycling concerns.
Trek Bicycles brought in its line of bikes designed spe-
ciﬁcally for women’s smaller body sizes, explained important
differences from the typical man’s bike, and loaned them out
for the days’ rides.  Mount Washington Bike Shop’s Joe Traill
demonstrated essential bike repair and maintenance in jar-
gon-free language.  Volunteers from the Baltimore Bicycling
Club briefed cyclists on the rules of the road and basic safety.  
Massage therapists helped work out the post-ride kinks.  And

course, was the cycling fashion show.  Put together by Gore,
a former executive manager for Macy’s, and modeled by SGB
volunteers, the show demonstrated that the cycling industry
is ﬁnally adapting to women’s tastes and body types.  (Unfor-
tunately, Gore reports there is no solution as yet for “helmet
hair.”)
Although the ﬁtness and environmental beneﬁts of cy-
cling were touted at SGB, Gore, Miller, and Olson say that the
event is and always will be primarily about women just get-
ting out and having fun together on their bikes.   Judging from
the almost 500 happy, exhausted women at Oregon Ridge that
day, they seem to have succeeded.
Check out these cycling resources:
www.shegotbike.com:  Site of the She Got Bike! festival where 
organizers and participants share tips, resources, inspiration, and 
plans for the next SGB.
www.baltobikeclub.org:  The 40 year-old Baltimore Bicycling 
Club sponsors and promotes cycling activities throughout the 
region.  The site includes up-to-date listings of local events, ride 
schedules, and detailed cue sheets for road rides.
www.onelesscar.org:  This local non-proﬁt advocates safe and ef-
fective transportation alternatives in Maryland and sponsors the 
annual Tour du Port, a great opportunity to see Baltimore City 
by bicycle.
www.velosophyracing.org:  This US Cycling Federation certiﬁed 
women’s racing club is the volunteer backbone of She Got Bike! 
Motto:  Just Race.  Have Fun.  Be a Team.  Stay Focused
www.dnr.state.md.us/greenways:  Not ready to brave traffic on 
your bike?  Maryland has several beautiful hiking and biking 
trails where you can refresh you’re cycling skills in a stress-free 
natural setting.

